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TARGET AUDIENCE
URBAN
RURAL

DIASPORA



CURRENT FILM  DISTRIBUTION 
LANDSCAPE

Theatrical 
Release 

(Cinemas)

PayTV/OTT 
Netflix 
/MNET

DVD



GLOBAL  DISTRIBUTION 
LANDSCAPE

CINEMA OTT

IN-FLIGHTTELEVISION

•Box Office
•Private Screenings
•Community 
Cinema

•Segmented 
Cinema Releases 
e.g Campus / 
Secondary School 
Screenings.

•TVOD (Amazon 
Prime, Apple TV)

•SVOD (Netflix, 
FilmBox, Iflix)

•AVOD (VuClip, 
Nuvo)

•UGC (YouTube, 
Facebook)

•Executive Lounge 
Screenings

•In-flight Screening

•PayTV (MNET, 
Canal +)

•DTT (StarTimes)
•FTA (NTA, AIT, STV)
•PBC ( Public 
Broadcaster)



GLOBAL  DISTRIBUTION 
LANDSCAPE

CONNECTED 
DEVICES

GAMING & 
APP WORLD

DVDPUBLISHING

• Pre-loaded on 
Mobile Devices 
(Samsung, Iphone 
etc)

• Smart Television 
Screens

• Wedding Party as a 
Game. (ROBBERY 
SCENE)



GLOBAL DISTRIBUTION
FOOTPRINTS

u Anglophone – 24 Countries
u Francophone – 26 Countries
u Português – 6 Countries
u Arab Africa – 8 Countries

u North America – Caribbean Countries, 
USA

u Europe – African Migration to WE,CEE,  
Scandinavian Countries

u Middle East & Asia – 



¡Quality of Production.

¡Box Office Records- Ratings & Sales.

¡M & E.

¡Technical Specification of the Licensee.

¡Quality of Language Dubbing.

¡Novelty of Content- in –Distribution.

¡Pricing

REALITIES OF ANCILLARY
 DISTRIBUTION 



HOW TO CONNECT WITH
 BUYERS 

¡Acquisition  Executive

¡ Pitching at Content Markets & Convention

¡Direct Sales in Region

¡Phone Calls

¡Email Marketing

¡Letter Writing (Post Office)



THE COCA-COLA CONCEPT OF DISTRIBUTION



¡VIDEO PRESENTATION



¡THANK YOU


